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WHAT IS A CO-OP HUB? PRODUCT OFFERINGS

A themed guide for multiple sponsors to participate. These hubs are built in a fully immersive platform that allows for
customization and full design control of the page from top to bottom. We build these hubs with set sales packages in mind,
allowing for sponsors to be added seamlessly on a weekly or monthly basis.
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VISIT GALVESTON OVERVIEW T —— [

. VISIT GALVESTON
Overview

e Athemed guide for multiple sponsors to participate at
3 month intervals.

e The hubitself will be live for 12 months and will include
3 refreshes to reflect the seasonal changes.

Explore More: Visit Galveston

Read More: Local Businesses

In partnership with Visit Galveston
e Thisco-op hub will focus on all the funthingstodoin
Galveston and the surrounding areas. : e
e Visit Galveston will be the presenting sponsor. We will - ' . d e S EEa S
collaborate with them on creation and
sponsorship/editorial inclusions.
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Map: Local Businesses

How the “Co-op” works:
e Visit Galveston will cover the upfront cost to build the
hub.
e Houston Chron and Visit Galveston will team up to sell
into this Co-op Hub to allow for other sponsors to be a
part of this travel quide.

Logos: Local Businesses

Sample wireframe of Visit
Galveston Co-op Hub




FEATURED SPONSORSHIP
HIGH-IMPACT - § MONTHS

Featured sponsorship includes:
e High-impact layout - 1
e (Complete participation on Co-op Hub
o Featured story placement

o Popup card

o Upcomingevents-upto3

o Maplocations-upto10

o Featuredlogo w/ click through
Promotion:

e 300k impressionsdirect to site
e 1.5mimpressions; 3k engagements to high-impact layout

Flight:
e Co-op Hub and High-impact layout: 3 months

Total Investment: $12,000
Monthly cost: $4,000

Galveston's Ultimate

Holiday Guide:

Festivities, Feasts, and Fun
VISIT GALVESTON

-

!

Explore More: Visit Galveston

F v
Unforgettable
Weekends

Mark Your Calendar: Upcoming Events

Complete participation on hub Space reserved for 1 high-

impact layout




FEATURED SPONSORSHIP
SS GUIDE - 3 MONTHS

Featured sponsorship includes:
e SSGuide-1
e (Complete participation on Co-op Hub
o Featured story placement

o Popup card

o Upcomingevents-upto3

o Maplocations-upto10

o Featuredlogo w/ click through
Promotion:

e 300k impressionsdirect to site
e 1.5mimpressions; 3k engagements to SS Guide

Flight:
e Co-op Hub and SS Guide: 3 months

Total Investment: $8,000
Monthly cost: $2,667

S108ES | spons0ss | wap | EvENTS s
: WILD
A h ~#% ADVENTURES
VISIT GALVESTON snciies| & WESTERN
FUN AWAIT AT
RIVER RANCH

SPLASH INTO ADVENTURE AT RIVER
COUNTRY WATER PARK TODAY!

Explore More: Visit Galveston

Explore. Learn, and || Justice, Freedonm, Galveston Island: Spring inta Wellness:
Play with This Equality: Galeston, || Whare Family and Your Guids to a
Parfoct Family Texas celabrates Fun Unite for Restorative Getaway
itinerary for Juneceenth unforgattable an Galveston Iskand
Galveston Weekends

Mark Your Calendar: Upcoming Events 4 3
BOOK YOUR STAY - AADVENTURE PASS SINGLE-DAY WATER
'WATER PARK TICKETS PARK PASS
INCLUDED 1

LEARN MORE. LEARN HORE LEARN HORE

ESCAPE TO THE GREAT
OUTDOORS WITH ALL THE
COMFORTS OF HOME AT
WESTGATE RIVER RANCH
RESORT & RODEO

Complete participation on hub Space reserved for 1SS
Guide



https://docs.google.com/presentation/d/1Do8V-1bZAaDuC0UqCnJhozrdnKNc0obINnIebR0Z0qY/edit?slide=id.g23b83a32f3e_0_0#slide=id.g23b83a32f3e_0_0
https://docs.google.com/presentation/d/1Do8V-1bZAaDuC0UqCnJhozrdnKNc0obINnIebR0Z0qY/edit?slide=id.g23b83a32f3e_0_0#slide=id.g23b83a32f3e_0_0

FEATURED SPONSORSHIP
CO-OP ONLY - 3 MONTHS

Featured sponsorship includes:
e (Complete participation on Co-op Hub
o Popup card

o Upcomingevents-upto3
o Maplocations-upto10
o Featuredlogo w/ click through
o Optional: featured story placement (story link
provided from client)
Promotion:

e 300k impressionsdirect to site

Flight:
e Co-op Hub: 3months

Total Investment: $3,000
Monthly cost: $1,000

VISIT GALVESTON

Explore More: Visit Galveston

Unforgettahle
Weekends

Mark Your Calendar: Upcoming Events

Complete participation on hub




FEATURED SPONSORSHIP
CO-OP ONLY - 3 MONTHS

Featured sponsorship includes:

e (Complete participation on Co-op Hub

o Popup card

Upcoming events-upto 3
Map locations-up to 10
Featured logo w/ click through
Optional: featured story placement (story link
provided from client)

o O O O

Flight:
e Co-op Hub: 3 months

Total Investment: $1,250

VISIT GALVESTON

Explore More: Visit Galveston

Unforgettahle
Weekends

Mark Your Calendar: Upcoming Events

Complete participation on hub
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OUR REACH: WE ENGAGE YOUR AUDIENCE
WHEREVER THEY ARE

LOCATION

AUDIENCE 8 DEVICE CONTEXTUAL
= Gender = Zipcode = |ndustry

= Age = Mile radius = Employer

= Demographics = Neighborhood = JobTitle

= Householdincome = State

= Purchaseintent = City

= Behavioral



CASE STUDY: DISCOVER CANYON

Overview
e Alocaltravel Co-op Hub that allows for various
sponsorship opportunities.
e Promotion beganin August 2022 and we have been
.. . . WELCOME TO
driving traffic to the hub ever since. CANYON, TX

Promotional Details

e Flight Dates: August 18, 2022 - March 1, 2024
Impressions: 38,462,071
Page Views: 109,333

. . IN AND AROUND
Average Time: 4 minutes 57 seconds CANYON

Outbound Link Clicks: 5,055

Additional Insights
e Theaverage time spentisover 3 times the industry
average of 1:06! That's some great readership!
e Thehighnumber of outbound indicates readers are
hungry to learn more!




FINDING YOUR STORY

All stories direct to site promotion are found through search or
targeted promotion.

YOUR'GUIDE TO

DISCOVER CANYON

e A W VEat

WELCOME TO
CANYON, TX
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still worry about property developers. Investors
getting by appeared to give a warm welcome Stock market today:
“owaans. Aon ares v sty g
higher as S&P 500 nears
the 5,000 level for the
Small busi in i jump as Isttime
2023 as interest rates climbed, but 2024 moves to boost sagging markets

'SPONSOR CONTENT

Stay Local this Winter and Enjoy
Outdoor Adventures in Canyon

~ g

e Hearst
0&0

\sian shares are mixed,

vith China up after state [ ol
und says it will buy

tocks

SKILLS SURVIVAL NEWSREVENTS VIDEOS STORIES  WINTER GEAR|

Audience
Extension

Spring has sprung! Enjoy
these local attractions and

upcoming events in Canyon. The Azores are Calli
o slands.. countiess acvet

OREAZORESISANDS

Discover Canyon rptete

Iwas 21 vears old and finishing up a semester abroad in Buenos Aires, Argentina. With

.
CD o
- Gt News Spons odbnk el Puzme st

taded home, I decided to take a trip out west to spend

faway from the city’s crowds, smog, and nonstap hustle

pSierras de Cordoba. a forested and shrubland-covered

SPONSOR CONTENT ————————
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sted on soctsl media
show the scorched property.

This massive $39M
Texas ranch comes with
54 wind turbines

The 9,600-acre property has ampia
space for hunting and an

astontshing owner's compound. Houstor's biggest car meet ROz le e
bl ov: sToRYSTUDIO
Report: 100-plus - Austin, Travis. ljourney: Chris
Webber's highly
dinged for low | |
performance

Fixed Homepage




HOW IT WORKS

It all starts with a story. We leverage an existing or
new story by pairing it with a social media offering
to expand and reach new audiences.

@ SFGATE ©

Celebrate all the love in your life with
meaningful valentines from Harry & David

SPONSORED
8  CAROUSELS

Domaine Cameros Winery .., ¢

Sip, sparkle, & savor with Domaine Carneros.
From méthode traditionelle sparkiing wines to
cool climate pinot noir, to luxurious wine gift
sets, our renowned wines highlight the best that
Napa Valley has to offer. Shop our most loved
products today!

v
2018 Brut Rosé 2016 E:
Shopnow  Cuvée!
$45 $85
@5 Uke () Comment 2 Share

WITH WORLD-CLASS ARTS,
CULTURE, AND OUTDOOR
ADVENTURE, ASPEN IS A
YEAR-ROUND DESTINATION

CULTURAL AND
CREATIVE EPICENTER

Enhance a story
by pairing with a
social product.
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Baby Steps to the Perfect

Regist
Create your registry with Ba
to-do lst with samples,

o simplify your
nd guides.
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SOCIAL PRODUCTS OVERVIEW

It all starts with a story. We leverage existing or
new stories by pairing them with unique story-led
social experiences. This gives partners the
opportunity to expand and reach new audiencesin
different ways. We will repurpose assets from your
StoryStudio campaign into fresh content and
messaging and promote each program across
Hearst and client ran social platforms.

StoryStudio Social Suite:

Organic Snack Pack

Sponsored Stories and Posts

ROI Driven Experiences: Events and
Ecommerce

StoryStudio Scrolls

Interactive Extensions

Influencer Integrations

INTERACTIVE SOCIAL

EXAMPLE '\

THE
ECOMMERCE POST /\/ STORYSTUDIO

THE BEST
PACKING TIPS

EVENTS /\/

KCRA 3 @ with Estelle Bakery
& Patisserie. ves

The holiday season isn't just about giving and
receiving gifts you love - it's also about sharing
special experiences. Gifting food

..See more

B

Visit E¢

e Oakland Greek Festival

Join us on May 20th - 22nd for the Oakland
Greek Festivall Rejoice in delicious
homemade cuisine, music, dance,

eventbrite.com
Oakland Greek Festival
We're Back May 20-22

oY ke

(O Comment 2> Share

© O % Ana EBu.. 80 Comments 252 Shar

STORYSTUDIO
. |ifts ar.id Treats - Gifts al SCROLLS
e holiday season isn't just . Sponsc

How Babylist makes it
create a registry from any
parenting manual neq

‘Sponsarea by: Babylist

Baby Steps to the Perfect
= Registry

Create your registry with Babylist to simplify your
to-do list with samples, offers, and guides.




‘i MEDIA

— | part of Hearst

Th a n k YO u ACCOUNT MANAGER

Email address:

Phone number:
346 318 7942



mailto:laura.vyrva@chron.com
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