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Leverage iHeart's location-based targeting to serve
your message to mobile shoppers

« Serve ads only on-island (77550-77551-77554)

Locqtion - qued « Serve ads off island to targeted areas

[ J
Dls Iq Ads  Target consumers based on proximity, where they've been, residential
addresses, precise local weather conditions, their congressional district,

and more

« Using GPS coordinates, ads are served to users on their mobile
phones based on where they are in the physical world. Users can be
targeted based on their current location and/or a previously visited

Target Mobile

« Direct consumers to a custom landing page with click to call
capabilities, directions to the nearest dealer/retail location, click to cart

Sho ers a nd ads, and/or brand’s YouTube videos to drive further awareness about
your product/offering and intent to purchase.
Drive ( : onversions Elements: Shoppable Display across more than 100k mobile apps

8 months $4,000 ($500 per month)
520,000 impressions (65,000 per month)

**Discounted Price based on Park Board Co-Op ($7,800)

» Location-Based Ads » Critical Context is » Call-to-Action is

When consumers are within the . .

designated location radius, they Provided Acthfed

are served a display an ad on their Due fo the nature of location- When clicking the ad for more
mobile device based ad services, we provide information, users are directed

highly-relevant info fo the

Report will measure web clicks (clicks from the ad) Comsimer. e, the dstance fo to a customized landing page

?usiness Iptf:aﬁonf& opportunities such as driving directions, click
® ormore information. to call, and drive to site




ISLAND
es;-TIME;::'

POdCd S'I' Take advantage of iHeart's advanced targeting set
across the biggest audience in podcasting

Tqrg e.l.in g .............................................................................................................................................................................

Network Geo-Targeting: across iHeartPodcasts entire
catalogue of shows to reach consumers in markets that
maftter most

« Psychographic Audience Networks: custom audience

3 qus II.o networks that reach specific audience profiles + geo.

« Genre Targeting: Lean into key podcast content categories -

Reqc h YOUI’ comedy, true crime, sports efc.

Platforms: All major podcast players (60+), including iHeartRadio, Apple, Stitcher,

Audiences

4 months $4,000 ($1,000 per month)
200,000 impressions (50,000 per month)

**Discounted Price based on Park Board Co-Op @ gAg @®
(g @

Report will measure delivery by zip code




Generate brand awareness, grow web traffic

seq rCh - qued and encourage users to act

o
* Display ads that automatically adjust their size, appearance
and format to fit available ad space

» Target based on demographic, affinity and intent to reach
the right person

 Utilize Al technology to dynamically create ads to target a

Rig h'I' Messqge Rig h'I' consumer when they are most likely to engage with the
Y messaging
®
Person, Right Time e el ol

about 5.4 billion Google searches per day.

Desl

4 months $2,000 ($500 per month) \'
132,000 impressions (33,000 per month) '
**Discounted Price based on Park Board Co-Op ($3250) Responsive Ads
AN -
Report will measure visits to website (pixel on your site) Moblle S e/

- QP Source: Search Engine Land, 2022



OIT: Sireaming TV
Markeltplace

How It Works

Direct deals are structured to isolate program
genre across all publishers

Advertiser picks TWO Genre Marketplaces to
prioritize in conjunction with HH data
Impression distribution is reported by both
publisher and Marketplace

Why It Works

Household Audience Data + iHeartOTT Marketplace Genres

News

Sports

Lifestyle Entertainment
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Prioritizes delivery to OTT content matching ideal
demo/target within the home

Enhances targeting and impression placements
on the most popular, multi-genre and cord-cutter
heavy publishers

4 months $10,000 ($2,500 per month)
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350,000 impressions (62,500 per month)

**Discounted Price based on Park Board Co-Op ($15,000)

Over 85 million U.S. households watch

streaming content on TV every month

Report will measure delivery

Some may not be shown but this is the core of iHeartOTT's curated publisher list and ALL publishers with delivery are included on iHeartMedia campaign dashboards.



The Outdoors Show with Doug Pike

The Doug Pike Show airs 7-10 a.m. Saturdays and 8-10 a.m.
Sundays SportsTalk790. Doug has hosted the show for 20 years,

covering the great outdoors and golf, and appealing to everyone

Saturday 7a-10a 1x :30 Live
Endorsement Doug also hosts Fifty+, which airs at 11 a.m. Sundays on KPRC
) and at 4 p.m. Sundays on KTRH. Fifty+ attracts seniors and their
Sundoy 8a-10a 1x :30 Live adult children with interviews on everything from health to
Endorsement finances to travel. Both shows draw solid, niche audiences of
appointment listeners.
4 weeks per month 8

Doug is a Houston native who grew up playing sports and
enjoying the outdoors. He briefly owned a small oil-trading firm
before pursuing his passion for writing, which led to a 23-year run
as an outdoors and golf columnist at the Houston Chronicle and

Mon’rhly Net Investment: $5OO masthead positions on several national and regional magazines,
where he still contributes regularly.
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